


ART DIRECTOR, June 2009 - Present; Internship 2008
The Martin Agency, Richmond, Virginia
Art Direction for television, print and digital. National clients include: 
American Cancer Society, Breakstone’s, Comcast, Cool Whip, Mentos, 
Pizza Hut, RosettaStone, Tylenol, UPS, UPS Nascar, VCU, Walmart

MEDIA GRAPHICS ADMINISTRATOR, Oct. 2004 - August 2007
The Greater Richmond Partnership, Inc., Richmond, Virginia
Design and produce corporate ads, booklets, brochures, email 
newsletters, flyers, invitations, posters, presentations, programs
and web sites

GRAPHIC / WEB DESIGNER, April 2002 - Oct. 2004
Biznet Internet Services, Richmond, Virginia
Web design and programming for client and corporate sites;
Logo design for various clients

MULTIMEDIA DIRECTOR, May 1997 - April 2002
Hall & Partners Communication Architects, Petersburg, Virginia
Web design and programming for client and corporate sites;
Cross-platform interactive presentations

ALLIED PRACTITIONER, Feb. 1997 - May 1997; Internship 1995
KSA Interiors, Richmond, Virginia
Project Manager for VCU / MCV space audit;
Implemented 3-D design studio and trained designers

WEBMASTER, June 1996 - February 1997
One Mile Up, Inc., Annandale, Virginia
Overhaul of corporate web site;
Technical support for clip art collections

SOFTWARE
Mac OSX and Windows XP
Acrobat
ASP
CSS
Dreamweaver
Final Cut Studio
Flash

Garageband
HTML
iMovie
Illustrator
InDesign
Keynote
Pages
Photoshop

Powerpoint
Quark XPress
Toast Titanium
Word
HARDWARE
Memory, Hard Drive and
Processor Upgrades
PCI Card Installation

Watercolor and Oil Painting
Marker / Pencil Renderings
Illustration / Sketching

Private Drum Lessons: Rock, Jazz and Latin:
1999-2002
Private Piano Lessons: Theory and Ear Training:
2006-2007

Work Magazine:
2006-2007
Creative Workspace Magazine:
2006-2007

Kappa Tau Alpha, National Honor Society
2007-2009
Virginia Watercolor Society
2004-2006
American Society of Interior Designers
1994-1996
Virginia Tech ASID Student Chapter, Secretary
1995-1996
Study Abroad: Amsterdam, Paris, Florence, Rome
1993
Sigma Nu, National Fraternity for Men
1992-1996

M. S. Mass Communications - Art Direction, May 2009
VCU Brandcenter - Richmond, Virginia; GPA: 3.929 - Top of Class
B. S. Interior Design, May 1996; Minors: Art, Technology Education
Virginia Tech - Blacksburg, Virginia

4440 Saratoga Road     |     Richmond, VA 23235     |     804.928.8918     |     jayadams3@comcast.net     |     jayadams.com

Education

Experience

Computer Skills

Fine Arts

Music

Photography

Activities & Organizations



Dawn Dishwashing Liquid Print Campaign
AD: Jay Adams  CW: Tristan Smith

Problem:
Dawn has recently seen a small increase in market share 
and needs to defend its position as category leader.

Solution:
Use a visual campaign to differentiate Dawn in an 
otherwise stale category.

Student Silver Award 
Richmond Show 2008









Sephora Waterproof Mascara Print / OOH Campaign
AD: Jay Adams  AD: Jeenal Shah  CW: Julie Matheny

Problem:
Sephora has introduced a new product which needs to 
be brought to the forefront of the category.

Solution:
Raise awareness using a simple, remeberable campaign.

Student Silver Award 
Richmond Show 2008









Billboards to border Red / 
Blue states during election.

Newspaper ad to appear
in financial section.



Scope Mouthwash Integrated Campaign
AD: Jay Adams  CW: James Wood

Problem:
Scope Mouthwash is currently losing market share to 
several of its competitors.

Solution:
Make Scope relevant by positioning the product as a 
confidence builder.

Winner - Portfolio School Category 
O’Toole Awards 2009





Fresca Print Campaign
AD: Jay Adams  CW: Charles Hodges

Problem:
Fresca needs to be recognized as a diet drink.

Solution:
Use humor to educate and enlighten.









UP2U Digital Campaign
AD: Jay Adams  CW: Trent Patterson 

Problem:
Launch new Mentos gum sub-brand UP2U.

Solution:
Grow the brand’s core and ensure its survival despite 
having a small budget to work with.

















PBS Print Campaign
AD: Jay Adams  CW: Kelly Diaz

Problem:
PBS needs to establish themselves as the only source for 
unbiased news.

Solution:
Focus on the slanted views of other major news sources.









Thank you for viewing my portfolio.
To view my television reel please visit:

jayadams.com




